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This case study is for an e-commerce store specializing in a specific
product niche.

They had a great product and a good brand, but had not successfully
ran ads.

We run ads on a month by month basis for them with varying budgets
depending on the revenue generated.

We started off with a budget of $10,000 per month, but upped it at
the start of month 2.

The total revenue in the 45 days of this case study was $80,000+.



WHAT WE DID

We setup ads like these ones with Facebook and Google @
PPC campaigns to find customers. n u R

We use a blend of previous data,
knowledge, and split testing, with industry
best practices, to put our ads in front of the
people most likely to purchase your

products.

When combined with a nice looking website
that converts well, high quality graphics,
good value, and a reputable brand, our ads

R — | —— W ——— e ————— lead to high sales levels.




SOME OF THE RESULTS

Let’s look at the
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We scaled this budget up quickly and were able to obtain sales for as low as
$7.33 on some campaigns with an average order value of S55.



TRACKING AND ANALYTICS

Facebook Ads overview report
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Campaign Objective Breakdown

Campaign objective Cost per any action ~ Amount spent Actions Leads Impressions Chicks

We provide full transparency!

Our clients get free access to a
live reporting dashboard to
track real-time advertising

metrics, including CTR,

S — LIVE REPORTING DASHBOARD

demographics, and more. *not actual results, only to show reporting dashboard



RESULTS

RESULTS IN 8 2 B
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Total leads
Impressions generated
(people who (emails for

saw the ads) marketing)

Add to cart ratio

$25,000 IN COST
$80,000 IN REVENUE
320% ROI

Sales

Avg. Cart value




from the work we did

This client came in with a solid
brand, and a solid product. They
also had great photos, a great
website, and a great shipping
department.

That combined with our ads, was
able to generate over $80k in
revenue in 45 days.

GCONTACT
US TODAY!



